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Gandhl takes fllght with Flrkm Dulles airport deal

Photo courtesy of The Firkin Group of Pubs
The Firkin Group of Pubs is a Canada-based chain of restaurants modeled after the traditional neighborhood British pub. Each
franchise selects its own animal or mascot to represent the pub in name and signage, such as “The Firkin and the Fox.”

BY MARTIN DESMARAIS
IndUS Business lournal

DULLES, Va. — Raj Gandhi knows the
airport retail business, having run restaurants
for over a decade at Washington Dulles
International ~ Airport. So when he
approached The Firkin Group of Pubs asking
to open a franchise there, the company's first
in such a location, they took a chance — and
it has paid off in spades.

Gandhi opened his Firkin Pub in
September 2006 and it has already become
one of the chain's top performing locations.
Typical Firkin Pubs are projected to generate

on an annual basis.
According to Gandhi, his Firkin Pub is on
pace to generate $3 million.

Founded in 1987, The Firkin Group of
Pubs is a chain of full-service restaurants
modeled after the traditional neighborhood
British pub. The chain is based in Markham,
Ontario, and is Canada's largest pub chain
with 40 locations. There are currently only a
handful of franchises in the United States,
but the company is targeting the country with
pubs in development in states including
Florida, Michigan, California and New York.
All told, there are over 200 pub locations cur-
rently in development.

Firkin Pubs serve a lunch and dinner
menu, a brunch menu on the weekend at
select locations and a late night menu. Each
Firkin location offers eight different daily
specials with a set menu ranging from tradi-
tional English pub fair like fish and chips,
burgers, sandwiches, as well as a selection of
entree dishes such as New York Strip steak,
roasted chicken, fresh fish and salads. The
pubs also offer a wide assortment of draft
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